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NONFINAL OFFICE ACTION

The USPTO must receive applicant’s response to this letter within six months of the issue date
below or the application will be abandoned. Respond using the Trademark Electronic Application
System (TEAS). A link to the appropriate TEAS response form appears at the end of this Office
action.

Issue date: October 21, 2022
The referenced application has been reviewed by the assigned trademark examining attorney. Applicant

must respond timely and completely to the issue(s) below. 15 U.S.C. 81062(b); 37 C.F.R. 882.62(a),
2.65(a); TMEP 88711, 718.03.

SUMMARY OF ISSUES:

* Pending Section 2(d) Refusal — Prior-Filed Application
* Section 2(d) Refusal — Likelihood of Confusion
» Specimen Refusal - Ornamental

PRIOR-FILED APPLICATIONS

The filing dates of pending U.S. Application Serial Nos. 97068537, 88615594, 88593715, 90902594,
and 87685011 precede applicant’s filing date. See attached referenced applications. 1f one or more of
the marks in the referenced applications register, applicant’s mark may be refused registration under
Trademark Act Section 2(d) because of a likelihood of confusion with the registered mark(s). See 15
U.S.C. 81052(d); 37 C.F.R. §2.83; TMEP 881208 et seq. Therefore, upon receipt of applicant’s
response to this Office action, action on this application may be suspended pending final disposition of
the earlier-filed referenced applications.

In response to this Office action, applicant may present arguments in support of registration by
addressing the issue of the potential conflict between applicant’s mark and the marks in the referenced
applications. Applicant’s election not to submit arguments at this time in no way limits applicant’s
right to address thisissue later if arefusal under Section 2(d) issues.

While applicant is not required to respond to the issue of the pending applications, applicant must
respond to the following refusal(s) within six months of the mailing date of this Office action to
avoid abandonment.

SECTION 2(d) REFUSAL —LIKELIHOOD OF CONFUSION

Registration of the applied-for mark is refused because of a likelihood of confusion with the mark in
U.S. Registration No. 4108872. Trademark Act Section 2(d), 15 U.S.C. 81052(d); see TMEP
881207.01 et seq. See the attached registration.
Standard of Analysisfor Section 2(d) Refusal

Trademark Act Section 2(d) bars registration of an applied-for mark that is so similar to a registered
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mark that it is likely consumers would be confused, mistaken, or deceived as to the commercia source
of the goods and services of the parties. See 15 U.S.C. 81052(d). Likelihood of confusion is determined
on a case-by-case basis by applying the factors set forth in In re E. I. du Pont de Nemours & Co., 476
F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973) (cdled the “du Pont factors’). In re
i.am.symbolic, llc, 866 F.3d 1315, 1322, 123 USPQ2d 1744, 1747 (Fed. Cir. 2017). Any evidence of
record related to those factors need be considered; however, “not all of the DuPont factors are relevant
or of similar weight in every case.” In re Guild Mortg. Co., 912 F.3d 1376, 1379, 129 USPQ2d 1160,
1162 (Fed. Cir. 2019) (quoting In re Dixie Rests,, Inc., 105 F.3d 1405, 1406, 41 USPQ2d 1531, 1533
(Fed. Cir. 1997)).

Although not al du Pont factors may be relevant, there are generally two key considerations in any
likelihood of confusion anaysis: (1) the similarities between the compared marks and (2) the
relatedness of the compared goods and services. See In re i.am.symbolic, llc, 866 F.3d at 1322, 123
USPQ2d at 1747 (quoting Herbko Int'l, Inc. v. Kappa Books, Inc., 308 F.3d 1156, 1164-65, 64
USPQ2d 1375, 1380 (Fed. Cir. 2002)); Federated Foods, Inc. v. Fort Howard Paper Co., 544 F.2d
1098, 1103, 192 USPQ 24, 29 (C.C.P.A. 1976) (“The fundamental inquiry mandated by [Section] 2(d)
goes to the cumulative effect of differencesin the essential characteristics of the goods [or services] and
differencesin the marks.”); TMEP §1207.01.

Facts

Applicant has applied to register the mark THE CHOSEN for use on “Clothing, namely, t-shirts,
hoodies, long sleeve shirts, and baby body suits” in International Class 25.

Registrant’s mark is CHOZEN for “On-line retail store services featuring general merchandise, namely,
clothing, hats, accessories, necklaces, watches, bracelets, skateboards, surfboards, snowboards,
wakeboards and stickers” in International Class 35.

Similarity of Marks

Marks are compared in their entireties for similarities in appearance, sound, connotation, and
commercial impression. Sone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321,
110 USPQ2d 1157, 1160 (Fed. Cir. 2014) (quoting Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin
Maison Fondee En 1772, 396 F.3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 2005)); TMEP
§1207.01(b)-(b)(v). “Similarity in any one of these elements may be sufficient to find the marks
confusingly similar.” Inre Inn at &. John’s, LLC, 126 USPQ2d 1742, 1746 (TTAB 2018) (citing Inre
Davia, 110 USPQ2d 1810, 1812 (TTAB 2014)), aff'd per curiam, 777 F. App’x 516, 2019 BL 343921
(Fed. Cir. 2019); TMEP 81207.01(b).

Although marks are compared in their entireties, one feature of a mark may be more significant or
dominant in creating a commercial impression. See Inre Detroit Athletic Co., 903 F.3d 1297, 1305, 128
USPQ2d 1047, 1050 (Fed. Cir. 2018) (citing In re Dixie Rests., 105 F.3d 1405, 1407, 41 USPQ2d
1531, 1533-34 (Fed. Cir. 1997)); TMEP §1207.01(b)(viii), (c)(ii). Greater weight is often given to this
dominant feature when determining whether marks are confusingly similar. See In re Detroit Athletic
Co., 903 F.3d at 1305, 128 USPQ2d at 1050 (citing In re Dixie Rests., 105 F.3d at 1407, 41 USPQ2d at
1533-34).

In this case, applicant’s proposed mark is confusingly similar to the registered mark because the marks
share the dominant wording CHOSEN/CHOZEN, which are essentially phonetic equivalents and thus



sound similar. Similarity in sound alone may be sufficient to support a finding that the compared marks
are confusingly similar. In re 1st USA Realty Prof'ls, Inc., 84 USPQ2d 1581, 1586 (TTAB 2007)
(citing Krim-Ko Corp. v. Coca-Cola Bottling Co., 390 F.2d 728, 732, 156 USPQ 523, 526 (C.C.P.A.
1968)); TMEP §1207.01(b)(iv).

To the extent registrant's mark could be pronounced differently, there is no correct pronunciation of a
mark; thus, consumers may pronounce a mark differently than intended by the mark owner. See Inre
Viterra, Inc., 671 F.3d 1358, 1367, 101 USPQ2d 1905, 1912 (Fed. Cir. 2012) (citing Interlego AG v.
Abrams/Gentile Entm’t, Inc., 63 USPQ2d 1862, 1863 (TTAB 2002)); TMEP §1207.01(b)(iv). In the
present case, the compared marks could clearly be pronounced the same.

In addition, slight differences in the sound of similar marks will not avoid alikelihood of confusion. In
re Energy Telecomms. & Elec. Ass'n, 222 USPQ 350, 351 (TTAB 1983); see In re Viterra Inc., 671
F.3d 1358, 1367, 101 USPQ2d 1905, 1912 (Fed. Cir. 2012).

To be sure, applicant’s proposed mark includesthe word "THE." But when comparing similar marks,
the Trademark Trial and Appea Board has found that inclusion of the term “the” at the beginning of
one of the marks will generally not affect or otherwise diminish the overall similarity between the
marks. See In re Thor Tech Inc., 90 USPQ2d 1634, 1635 (TTAB 2009) (finding WAVE and THE
WAVE “virtually identical” marks; “[t]he addition of the word ‘The' at the beginning of the registered
mark does not have any trademark significance.”); In re Narwood Prods. Inc., 223 USPQ 1034, 1034
(TTAB 1984) (finding THE MUSIC MAKERS and MUSIC-MAKERS “virtualy identical” marks; the
inclusion of the definite article “the” is“insignificant in determining likelihood of confusion™).

Applicant's proposed mark is also stylized and has a design element. But registrant's mark isin typed or
standard characters, which may be displayed in any lettering style; the rights reside in the wording or
other literal element and not in any particular display or rendition. See In re Viterra Inc., 671 F.3d
1358, 1363, 101 USPQ2d 1905, 1909 (Fed. Cir. 2012); In re Mighty Leaf Tea, 601 F.3d 1342, 1348, 94
usPQ2d 1257, 1260 (Fed. Cir. 2010); 37 C.F.R. 82.52(a); TMEP 8§1207.01(c)(iii). Thus, a mark
presented in stylized characters and/or with a design element generally will not avoid likelihood of
confusion with a mark in typed or standard characters because the word portion could be presented in
the same manner of display. See, e.g., In re Viterra Inc., 671 F.3d at 1363, 101 USPQ2d at 1909;
Squirtco v. Tomy Corp., 697 F.2d 1038, 1041, 216 USPQ 937, 939 (Fed. Cir. 1983) (stating that “the
argument concerning a difference in type style is not viable where one party asserts rights in no
particular display”).

Therefore, the marks are confusingly similar.
Relatedness of Goods and Services

The compared goods and services need not be identical or even competitive to find a likelihood of
confusion. See On-line Careline Inc. v. Am. Online Inc., 229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475
(Fed. Cir. 2000); Recot, Inc. v. Becton, 214 F.3d 1322, 1329, 54 USPQ2d 1894, 1898 (Fed. Cir. 2000);
TMEP 81207.01(a)(i). They need only be “related in some manner and/or if the circumstances
surrounding their marketing are such that they could give rise to the mistaken belief that [the goods
and/or services| emanate from the same source.” Coach Servs., Inc. v. Triumph Learning LLC, 668
F.3d 1356, 1369, 101 USPQ2d 1713, 1722 (Fed. Cir. 2012) (quoting 7-Eleven Inc. v. Wechsler, 83
USPQ2d 1715, 1724 (TTAB 2007)); TMEP 8§1207.01(a)(i).



Indeed, the use of similar marks on or in connection with both products and retail-store services has
been held likely to cause confusion where the evidence showed that the retail-store services featured
the same type of products. See In re Detroit Athletic Co., 903 F.3d 1297, 1307, 128 USPQ2d 1047,
1051 (Fed. Cir. 2018) (holding the use of similar marks for various clothing items, including athletic
uniforms, and for retail shops featuring sports team related clothing and apparel likely to cause
confusion); In re Country Oven, Inc., 2019 USPQ2d 443903, at *12 (TTAB 2019) (holding the use of
identical marks for bread buns and retail bakery stores and shops likely to cause confusion); In re
House Beer, LLC, 114 USPQ2d 1073, 1078 (TTAB 2015) (holding the use of identical marks for beer
and for retail store services featuring beer likely to cause confusion); TMEP 81207.01(a)(ii).

Here, the attached Internet evidence, consisting of screenshots of third-party websites, establishes that
the same entity commonly provides clothing and retail store services featuring clothing and hats under
the same mark, through the same trade channels, which are used by the same classes of consumers in
the same fieldsof use. Thus, applicant’ s and registrant’ s goods and services are considered related for
likelihood of confusion purposes. See, e.g., In re Davey Prods. Pty Ltd., 92 USPQ2d 1198, 1202-04
(TTAB 2009); In re Toshiba Med. Sys. Corp., 91 USPQ2d 1266, 1268-69, 1271-72 (TTAB 2009).

In conclusion, because the marks are similar and the goods and services are related, there is alikelihood
of confusion as to the source of applicant’sgoods. Therefore, registration is refused pursuant to
Section 2(d) of the Trademark Act

Applicant should note the following additional ground for refusal.

SECTIONS1, 2, AND 45 REFUSAL —MERELY ORNAMENTAL

Registration is refused because the applied-for mark as used on the specimen of record is merely a
decorative or ornamental feature of applicant’s clothing and, thus, does not function as a trademark to
indicate the source of applicant’s clothing and to identify and distinguish applicant’s clothing from
others. Trademark Act Sections 1, 2, and 45, 15 U.S.C. 881051-1052, 1127; see In re Lululemon
Athletica Can. Inc., 105 USPQ2d 1684, 1689 (TTAB 2013); In re Pro-Line Corp., 28 USPQ2d 1141,
1142 (TTAB 1993); TMEP §8904.07(b), 1202.03 et seq.

The size, location, dominance, and significance of the alleged mark as used on the goods are all
relevant factors in determining the commercial impression of the applied-for mark. See, eg., In re
Peace Love World Live, LLC, 127 USPQ2d 1400, 1403 (TTAB 2018) (quoting In re Hulting, 107
USPQ2d 1175, 1178 (TTAB 2013)); In re Lululemon Athletica Can. Inc., 105 USPQ2d at 1687
(quoting In re Right-On Co., 87 USPQ2d 1152, 1156 (TTAB 2008)); TMEP §1202.03(a).

With respect to clothing, consumers may recognize small designs or discrete wording as trademarks,
rather than as merely ornamental features, when located, for example, on the pocket or breast area of a
shirt. See TMEP 81202.03(a). Consumers may not, however, perceive larger designs or slogans as
trademarks when such matter is prominently displayed across the front of a t-shirt. See In re Pro-Line
Corp., 28 USPQ2d at 1142; In re Dimitri’s Inc., 9 USPQ2d 1666, 1667-68 (TTAB 1988); TMEP
§81202.03(a), (b), (F)(i), (H(ii).

In this case, the submitted specimen shows the applied-for mark, THE CHOSEN, with design, located
directly on the upper-center area of the front of the shirt, where ornamental elements often appear. See
TMEP 81202.03(a), (b). Furthermore, the mark is displayed in a relatively large size on the clothing
such that it dominates the overall appearance of the goods. Lastly, the applied-for mark appears to be a



slogan that is used in amerely decorative manner that would be perceived by consumers as having little
or no particular source-identifying significance.

Therefore, consumers would view the applied-for mark as a decorative or ornamental feature of the
goods, rather than as a trademark to indicate the source of applicant’s goods and to distinguish them
from others.

In appropriate circumstances, applicant may overcome this refusal by satisfying one of the following
options:

Q) Submit a different specimen (a verified “substitute” specimen) that was in
actual use in commerce at least as early as the filing date of the application (or prior to the
filing of an amendment to allege use) and that shows proper trademark use for the
identified goods in International Class 25. Examples of acceptable specimens that show
non-ornamental use on clothing include hang tags and labels used inside a garment.

(2 Amend to the Supplemental Register, which is a second trademark register
for marks not yet eligible for registration on the Principal Register, but which may become
capable over time of functioning as source indicators.

3 Claim acquired distinctiveness under Trademark Act Section 2(f) by
submitting evidence that the applied-for mark has become distinctive of applicant’s goods,
that is, proof that applicant’s extensive use and promotion of the mark allowed consumers
now directly to associate the mark with applicant as the source of the goods.

4 Submit evidence that the applied-for mark is an indicator of secondary
source; that is, proof that the mark is already recognized as a source indicator for other
goods or services that applicant sells/offers.

5 Amend the filing basis to intent to use under Section 1(b). This option will
later necessitate additional fee(s) and filing requirements.

For an overview of the response options above and instructions on how to satisfy each option online
using the Trademark Electronic Application System (TEAS) form, see the Ornamental Refusal
webpage.

Although applicant’s mark has been refused registration, applicant may respond to the refusal(s) by
submitting evidence and arguments in support of registration.

ASSISTANCE

Please call or email the assigned trademark examining attorney with questions about this Office action.
Although an examining attorney cannot provide legal advice, the examining attorney can provide
additional explanation about the refusal(s) and/or requirement(s) in this Office action. See TMEP
§8705.02, 709.06.

The USPTO does not accept emails as responses to Office actions; however, emails can be used for
informal communications and are included in the application record. See 37 C.F.R. §882.62(c), 2.191;
TMEP §8304.01-.02, 709.04-.05.
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How to respond. Click to file aresponseto this nonfinal Office action.

/Salima Oestreicher/

Salima Oestreicher

Trademark Examining Attorney
Law Office 128

(571) 272-6786

salima.oestrei cher @uspto.gov

RESPONSE GUIDANCE

* Missing the response deadline to this letter will cause the application to abandon. The
response must be received by the USPTO before midnight Eastern Time of the last day of the
response period. TEAS maintenance or unforeseen circumstances could affect an applicant’s
ability to timely respond.

» Responses signed by an unauthorized party are not accepted and can cause the application to
abandon. If applicant does not have an attorney, the response must be signed by the individual
applicant, al joint applicants, or someone with legal authority to bind a juristic applicant. If
applicant has an attorney, the response must be signed by the attorney.

» If needed, find contact information for the supervisor of the office or unit listed in the
signature block.
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(5 WORDS, LETTERS, AND/OR NUMBERSIN STYLIZED FORM

Mark Punctuated
CHOSEN

Trandation
Goods/Services
* 1C025. US022 039.G & S: Clothing, namely, headwear, footwear, underwear, tops, shirts, tank tops,

bottoms, pants, shorts, dresses, skirts, swimwear, pgjamas, jumpsuits, rompers, overalls, sweaters, swest
shirts, jackets, coats, bodysuits, socks, and gloves

Mark Drawing Code
(5) WORDS, LETTERS, AND/OR NUMBERSIIN STYLIZED FORM

Design Code

Serial Number
97068537

Filing Date
20211012

Current Filing Basis
1B

Original Filing Basis

1A

Publication for Opposition Date
Registration Number

Date Registered

Owner
(APPLICANT) Chosen by Vaentino Henry LLC LIMITED LIABILITY COMPANY FLORIDA 30243 SW
161st Ct Homestead FLORIDA 33033

Priority Date
Disclaimer Statement

Description of Mark
The mark consists of the word "Chosen™ written in large and stylized lettering.

Type of Mark
TRADEMARK

Register
PRINCIPAL

Live Dead Indicator



LIVE

Attorney of Record
Katherine Montgomery, Esqg.
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(3) DESIGN PLUSWORDS, LETTERS, AND/OR NUMBERS

CH®S:N

Mark Punctuated
CHOSEN

Trandation
Good</Services

* |C025. US022 039.G & S: Basketball sneakers; Clothing for babies, toddlers and children, treated with
fire and heat retardants, namely, pajamas, jackets, shirts, pants, jumpers; Dress shirts; Hats, Hoodies,
Jeans; Pants; Short-sleeve shirts; Short-sleeved shirts; Shorts; Socks; Socks and stockings, Sweatshirts; T-
shirts; Ankle socks; Apparel for dancers, namely, tee shirts, sweatshirts, pants, leggings, shorts and
jackets; Athletic pants; Athletic shorts; Blue jeans, Bottoms as clothing for men, women, infants and kids;
Boxer shorts; Bucket hats; Camouflage pants, Coats for men, women, infants and kids; Denim jeans;
Fashion hats; Fur hats; Golf shorts; Graphic T-shirts; Gym pants; Gym shorts, Headwear for men,
women, infants and kids; Hooded sweatshirts, Hooded sweatshirts for men, women, infants and kids;
Infant and toddler one piece clothing; Jackets for men, women, infants and kids; Jogging pants; L eather
hats; Leather pants;, Men's socks; Pajamas for men, women, infants and kids; Panties, shorts and briefs;
Pants for men, women, infants and kids; Rain hats; Shirts for men, women, infants and kids; Shoes for
men, women, infants and kids; Short-sleeved or long-sleeved t-shirts; Shorts for men, women, infants and
kids; Small hats, Snowboard pants; Sports pants; Stretch pants; Sweat shorts, Sweaters for men, women,
infants and kids; Sweatpants for men, women, infants and kids; T-shirts for men, women, infants and
kids; Tops as clothing for men, women, infants and kids; Trousers for men, women, infants and kids;
Women's clothing, namely, shirts, dresses, skirts, blouses; Woven shirts for men, women, infants and
kids; Y oga pants

Mark Drawing Code
(3) DESIGN PLUSWORDS, LETTERS, AND/OR NUMBERS

Design Code
150102

Serial Number
88593715

Filing Date
20190826

Current Filing Basis
1B

Original Filing Basis

1B

Publication for Opposition Date
Registration Number

Date Registered



Owner
(APPLICANT) Castro, Alfred,SINDIVIDUAL UNITED STATES 19063 cottonwood dr apt 412 parker
COLORADO 80138

Priority Date
Disclaimer Statement

Description of Mark

The color(s) Black and White is/are claimed as a feature of the mark. The mark consists of The logo consists of
the the letters C, H, O with aclaw depicted inside the O, S, E that is emulated in three lines, and then N. All the
elements are whit e within the logo.

Type of Mark
TRADEMARK

Register
PRINCIPAL

Live Dead Indicator
LIVE

Attorney of Record



Print: Tue Oct 18 2022 90902594

(4) STANDARD CHARACTER MARK

Chozyn

Mark Punctuated
CHOZYN

Trandation
Goods/Services

* 1C025. US022 039.G & S: Men'sand women's apparel, hoodies, pullovers, leggings, T shirts, Hats,
Muscle shirts, Body Qils, Fragrances

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Design Code

Serial Number
90902594

Filing Date
20210825

Current Filing Basis
1B

Original Filing Basis
1B

Publication for Opposition Date
Registration Number
Date Registered

Owner
(APPLICANT) La Shea Hawkins INDIVIDUAL UNITED STATES 1396 Alta Ave Upland CALIFORNIA
91786

Priority Date
Disclaimer Statement
Description of Mark

Type of Mark
TRADEMARK
Register
PRINCIPAL

Live Dead Indicator
LIVE



Attorney of Record



Print: Tue Oct 18 2022 87685011

(4) STANDARD CHARACTER MARK

CHOZEN

Mark Punctuated
CHOZEN

Trandation
Goods/Services
* 1C025. US022 039.G & S: Caps being headwear; Gloves, Hats; Headbands; Jackets; Jerseys; Pants;
Shoes; Shorts; Socks; Sweatshirts, Swimwear; T-shirts; Tank-tops, Underwear; Visors being headwear;

Wristbands as clothing; Hooded sweatshirts; Short-sleeved or long-sleeved t-shirts. FIRST USE:
20080714. FIRST USE IN COMMERCE: 20080714

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Design Code

Serial Number
87685011

Filing Date
20171115

Current Filing Basis
1A

Original Filing Basis
1A

Publication for Opposition Date
20220913

Registration Number
Date Registered

Owner

(APPLICANT) Chaney, Zoltan C INDIVIDUAL UNITED STATES 819 University Blvd. #308 Jupiter
FLORIDA 33458 (APPLICANT) Chaney, PaulaC INDIVIDUAL UNITED STATES 819 University Blvd.
#308 Jupiter FLORIDA 33458

Priority Date
Disclaimer Statement
Description of Mark

Type of Mark
TRADEMARK

Register



PRINCIPAL

Live Dead Indicator
LIVE

Attorney of Record



Print: Tue Oct 18 2022 88615594

(4) STANDARD CHARACTER MARK

CHOSEN

Mark Punctuated
CHOSEN

Trandation
Goods/Services

* 1C014. US002 027 028 050.G & S: Artificial jewellery, being imitation jewellery and plastic jewellery;
Bracelets being jewellery; Brooches being jewellery; Chains being jewellery; Custom-made jewellery;
Decorative pins being jewellery; Fashion jewellery; Imitation jewellery; Jewellery; Jewellery cases,
Jewellery chain; Jewellery in non-precious metals; Jewellery in precious metals; Jewellery in semi-
precious metals; Jewellery made from gold; Jewellery made from silver; Jewellery made of bronze;
Jewellery made of crystal; Jewellery made of glass; Jewellery ornaments made of gold, silver, bronze,
crystal and glass; Jewellery stones; Jewellery watches; Medallions being jewellery; Neck chains being
jewellery; Pearls being jewellery; Pendants being jewellery; Pins being jewellery; Rings being jewellery;
Trinkets being jewellery, namely, jewellery charms and pendants; Wrist bands being jewelry, not
clothing; Earrings, Ear studs, Ear ornaments in the nature of jewellery; Jewelry; Ornamental pins; L apel
pins of precious metals; Precious stones; Semi-precious stones; Precious metals, unwrought or semi-
wrought; Alloys of precious metal; Wedding bands; Wedding rings; Hair ornaments of precious metal
being jewellery; Tiaras; Necklaces being jewellery; Watches; Watch bands

» |1C018. US001 002 003 022 041.G & S: Bags made of imitation |leather; Imitation leather; Leather;
Leather bags; Leather purses; Leather wallets, Jewellery carrying bags sold empty; Baggage, namely,
garment bags for travel, wheeled bags, travelling bags, and weekend bags; Beach bags; All-purpose
carrying bags other than disposable carrier bags; Casual bags, namely, shoulder bags, canvas shopping
bags, messenger bags, Clutch bags; Cosmetic bags not fitted and sold empty; Evening bags; Overnight
bags; Pouches being bags, namely, leather pouches, pouches made out of cloth, pouches of textile;
Shoulder bags; Tailetry bags sold empty; Handbags; Beauty cases not fitted, namely, cosmetic cases sold
empty, unfitted vanity cases, toiletry cases sold empty, vanity cases sold empty, make-up cases sold
empty; Chain mesh purses; Change purses; Clutch purses; Coin purses; Purses, Garment bags for travel;
Luggage; School bags; Backpacks; Sling bags; Travel bags, Work bags, namely, briefcases, messenger
bags; Credit card cases, Pocket wallets; Book bags; Flight bags, Gym bags; Animal skins; Animal hides;
Umbrellas; Parasols; Evening purses; Tote bags; Duffle bags

e |C025.US022039.G & S: Apparel, namely, tops as clothing, bottoms as clothing, footwear, headwear;
Footwear; Headwear; Bridal wear, namely, bridal garters, wedding dresses, bridal headpieces as
headwear in the nature of veils, fashion hats and millinery; Wedding gowns; Bridesmaids gowns; T-
shirts; Shirts; Hats; Pants being clothing; Caps being headwear; Dresses; Evening dresses; Evening suits;
Suits; Veils being clothing; Sleeveless tops as clothing; Tank tops; Blouses; Jackets being clothing;
Sweaters; Coats,; Shorts; Skirts, Shoes, Swimwear; Scarves, Belts for clothing; Socks; Pyjamas; Sleeping
attire, namely, sleep shirts, sleep pants, sleeping garments; Dressing gowns; Gowns, Denim jackets;
Denim jeans; Denim wear, namely, denim shorts, denim skirts, denim pants, denim jackets; Sleep masks,
Underwear; Jump suits being clothing; Lingerie; Bath robes; Robes; Shapewear in the nature of slimming
underwear; Thongs being clothing, namely, thong underwear



IC 035. US 100 101 102.G & S: Retail store services for the bridal market; Retail store services, online
retail store services, and retail services through direct solicitation by distributors and salespersons directed
to end-users for the bridal market; Retail store services featuring clothing; Wholesale store services,
online wholesale store services, and wholesal e services through direct solicitation by distributors and
salespersons directed to end-users for the bridal market; Provision of an online marketplace for buyers
and sellers of goods and services; Advertising; Marketing; Business management; Business
administration

IC 042. US 100 101.G & S: Clothing and fashion designing; Clothing design services; Design of fashion
accessories; Pattern design in the field of wedding gowns, clothing, accessories; Product development;
Textile design services; Jewellery design services, Design servicesin the field of dresses, tops, blouses, t-
shirts, casual wear, shorts, skirts, pants, jackets, outerwear; Design of printed material; Design of printed
matter; Design of products, namely, textile products, clothing products

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Design Code

Serial Number
88615594

Filing Date
20190913

Current Filing Basis
1B;44D

Original Filing Basis
1B;44D
Publication for Opposition Date

Registration Number
Date Registered

Owner
(APPLICANT) One Day Bridal Pty Ltd proprietary limited company (p/l or pty. Itd.) AUSTRALIA 2 Hotham

Street

South Melbourne, Victo AUSTRALIA 3205

Priority Date
20190604

Disclaimer Statement

Descr

iption of Mark

Type of Mark
TRADEMARK. SERVICE MARK

Register
PRINCIPAL

Live Dead Indicator

LIVE

Attorney of Record
Kenneth F. Florek



Print: Tue Oct 18 2022 85385440

(4) STANDARD CHARACTER MARK

CHOZEN

Mark Punctuated
CHOZEN

Trandation
Goods/Services
* IC035.US100101102.G & S: On-lineretail store services featuring general merchandise, namely,

clothing, hats, accessories, necklaces, watches, bracelets, skateboards, surfboards, snowboards,
wakeboards and stickers. FIRST USE: 20080100. FIRST USE IN COMMERCE: 20080100

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Design Code

Serial Number
85385440

Filing Date
20110730

Current Filing Basis
1A

Original Filing Basis
1A

Publication for Opposition Date
20111220

Registration Number
4108872

Date Registered
20120306

Owner

(REGISTRANT) CHOZEN INC. CORPORATION NEVADA #170-74 11700 W. Charleston Blvd. Las Vegas
NEVADA 89135 (LAST LISTED OWNER) CHANEY, ZOLTAN C INDIVIDUAL UNITED STATES 819
University Blvd. #308 Jupiter FLORIDA 33458 (LAST LISTED OWNER) CHANEY, PAULA C
INDIVIDUAL UNITED STATES 819 University Blvd. #308 Jupiter FLORIDA 33458

Priority Date
Disclaimer Statement
Description of Mark
Type of Mark



SERVICE MARK

Register
PRINCIPAL

Live Dead Indicator
LIVE

Attorney of Record



https://www_ralphlauren.com/men-clothing-t-shirts ?webcat=men%7 Cclothing%7CT-Shirts %20%26 %2 0Rugby%20 Shirts

at 02:09:47, 10/18/2022

RALPH LAUREN v vone

KIDS & BABY HOME GIFTS WORLD OF RL SALE

MEN / CLOTHING /

Men's T-Shirts & Rugby ‘

Shirts =
| >
Styles curated to your unique taste,
Take the Style Quiz for more
personalized recommendations. ’
Sy
L b 15
M
=
Pol alph Lauren n

RRL Polo Ralph L

Classic Fit Heavyweight Jersey T-Shirt Classic Fit Organic Cotton T-Shirt Classi

Jersey Crewneck T-Shirt

FILTERS ¥

SORT BY ~

Polo Ralph Lauren

~ [ &) o



Jersey Grewneck T-Shirt - All Fits Custom Slim Fit Soft Cotton T-Shirt

$49.50 - $55.00 Select items from $34.99

Polo Ralph Lauren

Polo Ralph Lauren
Glassic Fit Heavyweight Jersey T-Shirt Gustom Slim Fit Jersey Pocket T-Shirt
$55.00 $69.50

@» 0 @ ®o00 @ ¢ & 5




Polo Ralph Lauren S RER

- o Ralph Lauren

Custom Slim Fit Jersey Crewneck T-Shirt Custom Slim Fit Jersey Pocket T-Shirt Jersey Pocket T-Shirt - All Fits Classic Fit Jersey V-Neck T-Shirt

$55.00 $55,00 $49,50 - $55.00 $49.50 - $55.00 Select items $34.99
More colors available

@eo0 @e e e i & e cetors avel ® s ® 0 0 o

VIEW 32 MORE

View All

RLX

RLX CLARUS Long-Sleeve T-Shirt
$125.00



Big & Tall

Big & Tall Big & Tall Big & Tall Big & Tall

Jersey Grewneck T-Shirt Logo Jersey T-Shirt Color-Blocked-Trim Jersey T-Shirt Logo Jersey T-Shirt
$49.50 - $69.50 Select items $39.99 $65.00 $55.00 $65.00
o000 e @0 ® 0 & &

| AP,




Polo Bear Jersey T-Shirt Polo Sport Jersey T-Shirt Logo Jersey T-Shirt
$75.00 $75.00 $65.00
® e

34 Item

VIEW 26 MORE

View All

Create Your Own

Big & Tal

Logo Jersey T-Shirt

$65.00

® o

.




® Create Your ¢
Men's Custom Fit T-Shirt
$49.50

More Colors

® Create Your Own
Men's Long Sleeve T-Shirt
$74.50

More Color

lable

Purple Label

® Create Your Own
Men's Classic Fit T-Shirt
$49.50

More Colors Available

® Create Your Own
Men's Long Sleeve T-shirt
$74.50

More Colors Available

¥) Create Your Own
Men's Long Sleeve T-Shirt
$74.50

More Colors Availabl

W JORK

b 4

RALPH LAUREN

® Greata Yaur Own
Men's Short Sleeve T-shirt
$64.50

More Colors Available

) Create Your ¢

Men's Long Sleeve T-Shirt
$74.50

More Golors Available

@ Create Your Own
Men's Short Sleeve T-shirt
$64.50

More (

=



Purple Label Purple Label Purple Label Purple Label
Slim Fit Wool Pigué Henley Shirt Silk-Blend Jersey T-Shirt Polo Bear Jersey T-Shirt Striped Silk-Blend Jersey T-Shirt
$495.00 $395.00 $295.00 $395.00

®e

@ee

Purple Label Purple Label Purple Label Purple Label
Lisle Crewneck T-Shirt Striped Lisle Crewneck T-Shirt Lisle Crewneck T-Shirt Interlock Henley Shirt
$195.00 $195.00 $195.00 $225.00



@® e @e @ ee 0 o 2 @®@e

8 of 9 Items

VIEW 1 MORE

View All
Double RL
o
‘ COWBQY
TRADING POST
SN
RRL RRL RRL RRL
Indigo Gotton-Linen Graphic T-Shirt Garment-Dyed Pocket T-Shirt Garment-Dyed Crewneck T-Shirt Graphic Jersey T-Shirt
$75.00 $120.00

$169.00 $75.00

@e e @0 e



RRL
Logo Jersey T-Shirt
$125.00

@ e

COMPANY

About Us

Careers

World of RL

Protecting Our Brands

Global Citizenship & Sustainability

Commitment to Racial Equity

BISRY
L T O TSRy |
el "

0

7 Rl
b 4 2Y

RRL
Jacquard-Knit Jersey Pocket T-Shirt
$229.00

RRL RRL
Jacquard-Knit Jersey Henley Shirt Logo Jersey T-Shirt
$249.00 $129.00

1-8 of 37 Items

VIEW 29 MORE

ACCOUNT

My Account

Create Account
Check Order Status
Order History

Returns & Exchanges

CUSTOMER ASSISTANCE SIGN UP FOR EMAILS

Live Chat ENTER EMAIL ADDRESS

Customer Support

Shipping & Handling Click here to read Ralph Lauren's privacy notice.
Extended Holiday Return Policy Or gontact us.

Satisfaction Guarantee

Gift Cards



COVID-19 Updates
Find a Store

Download the Ralph Lauren App

Company Information Terms of Use

Mobile Marketing

Sitemap

Privacy Notice

© COPYRIGHT 2022 RALPH LAUREN MEDIA LLC

UK and California Transparency Act

I

Do Not Sell My Personal Information



https://'www ralphlauren.com/men-accessories-hats-scarves-gloves ?webcat=men%7 Caccessories%7CHats%2C%20Scarves%20%26%20Gloves
at 02:11:27, 10/18/2022

Join us in the fight against cancer | #PinkPony | ExploreNow

R /\ L P [l [_‘ [\ U R E N MEN WOMEN KIDS & BABY HOME GIFTS WORLD OF RL SALE a O A B

MEN / ACCESSORIES /

Men's Hats, Scarves & Gloves

FILTERS v SORTBY v

Polo Ralph Lauren

Polo Ralph Lauren Polo Ralph Lauren Polo Ralph Lauren Polo Ralph Lauren

Cable-Knit Cashmere Beanie & Scarf Set Cable-Knit Cashmere Beanie & Scarf Set Polo Bear Wool-Blend Beanie & Scarf Set Polo Bear Cable-Knit Beanie & Scarf Set
$350.00 $398.00 $175.00 $180.00



Polo Ralph Lauren
Signature Pony Beanie & Scarf Set
$125.00

Purple Label

Polo Ralph Lauren
Cable-Knit Cricket Beanie & Scarf Set
$150.00

Polo Ralph Lauren
Merino Wool Watch Cap
$58.00

8 of 227 ltems

VIEW 32 MORE

View All

Polo Ralph Lauren
Merino Wool Watch Cap
$58.00



Purple Label Purple Label Purple Label Purpl el
Cable-Knit Cashmere Hat Rib-Knit Cashmere Hat Rib-Knit Cashmere Hat Rib-Knit Cashmere Hat
$295.00 $205.00 $295.00 $295.00

@e e e @

§F54%7

Purple Label

Label Purple Label Purple Label

Cable-Knit Cashmere Scarf Cable-Knit Cashmere Scarf Cable-Knit Cashmere Scarf Cable-Knit Cashmere Scarf
$595.00 $595.00 $595.00 $595.00

@®@e 0o e® o0 o0 @®e o0 0@



1-8of 47 Items

VIEW 32 MORE

View All
Double RL
RRL RRL RRL RRL
Aran-Knit Cashmere Watch Cap Aran-Knit Cashmere Watch Cap. Cashmere Watch Cap Indigo-Dyed Cotton Watch Cap
$189.00 $189.00 $169.00 $95.00
®e o ®

. T

& N



RRL RRAL RRL RRL
Indigo-Dyed Cotton Watch Cap Cotton Watch Gap Fair Isle Wool-Cashmere Watch Cap Aran-Knit Cashmere Scarf
$95.00 $95.00 $169.00 $349.00

L

1-80f54 Items

VIEW 32 MORE

Create Your Own

r W W




®
Custom Wool Knit Scarf
$148.00

More Colors Available

&) Create Your Own
Custom Wool Beanie
$98.00

More Colors Available

Create Your Own
Custom Wool Beanie
$98.00

More Colors Available

eate Your Own

) Create Your Own
Gustom Wool Knit Scarf
$148.00

More Colors Available

(M) Create Your Own
Men's Signature Cuff Beanie
$63.00

More Colors Available

() GCreate Your Own
Gotton Chino Baseball Cap
$49.50

More Golors Available

8 of 9 Items

VIEW 1 MORE

&) Create Your Own

Men's Signature Italian Virgin Wool Scarf

$90.00

More Colors Available

®) c
Cotton Chino Baseball Cap
$64.50

More Colors Available

ate Your Own



View All

RLX RLX RLX

RLX
Merino Wool Beanie Merino Wool Beanie Merina Wool Beanie Merino Wool Beanie
$88.00 $88.00 $88.00 $88.00

oe@ oo @o® 00 o0 00O o0 0@®

P AN A




RLX
Merino Wool Beanie
$88.00

o0 @e

Polo Golf

RLX
Merino Wool Scarf
$148.00

@e

RLX
Merino Wool Scarf
$148.00

o @

1-80f10 It

VIEW 2 MORE

RLX
Quilted Touch Gloves
$148.00

®



-~

Polo Golf
Fairway Ball Gap
$45.00
Hats. Scarves, & Gloves For Men
From a perfect array of baseball caps to men's scarves that complete any look, Ralph Lauren’s collection
of men’s hats, scarves, and gloves is full of timeless styles for any season. The right wool scarf acts as the
perfect complement to a tailored coat for your office commute. Plus, you can complement our men'’s
scarves with a pair of expertly made men's leather gloves for a look that's both stylish and ready for the
cold weather.,
COMPANY ACCOUNT CUSTOMER ASSISTANCE SIGN UP FOR EMAILS
About Us My Account Live Chat ENTER EMAIL ADDRESS SUBMIT
Careers Create Account Customer Support
World of RL Check Order Status Shipping & Handling Click here to read Ralph Lauren's privacy notice.
Protecting Our Brands Order History Extended Holiday Return Policy Or gontact us.
Global Citizenship & Sustainability Returns & Exchanges Satisfaction Guarantee
Commitment to Racial Equity Gift Cards
COVID-19 Updates Mobile Marketing
Find a Store Sitemap

Download the Ralph Lauren App

Company Infermation Terms of Use | Privacy Notice | UK and California Transparency Act Do Not Sell My Persanal Information

® COPYRIGHT 2022 RALPH LAUREN MEDIA LLC






https:/'www_ralphlauren.com/gift-shop-favorites-baby-cg/bear-print-organic-cotton-bedysuit/622570.htmlI?dwvar622570_colorname=Blue%20Multi&cgid=gift-shop-favorites-baby-cg&webcat=search#start=1&cgid=gift-shop-fa

vorites-baby-cg at 02:13:25, 10/18/2022

RALPH LAUREN MEN  WOMEN  KIDS & BABY  HONE  GIFTS  WORLD OF RL  SALE Q v A @B

Baby Boy

Bear-Print Organic Cotton Bodysuit O
$35.00
Pay in 4 payments of $8.75. Learn More

MONOGRAMMING AVAILABLE

Blue Multi

r
k w Size Chart

[[] PERSONALIZE ($10.00)

ADD TO BAG

FIND IN STORE

FREE FAST SHIPPING ON ALL ORDERS

DESCRIPTION DETAILS FREE SHIPPING AND RETURNS
Blue Multi

Made from premium organi cotton, this interlock one-piece features a sweet motif of bears, elephants, and alphabet blocks. m



(%) Sustainable Materials ( Made With Organic

0-3M 3-6M 6-9M

i Size Chart

[[] PERSONALIZE ($10.00)

ADD TO BAG

FIND IN STORE

FREE FAST SHIPPING ON ALL ORDERS
o w
Pay in 4 payments of $8.75. Learn More

MONOGRAMMING AVAILABLE

Blue Multi

w Size Chart

[[] PERSONALIZE ($10.00)

ADD TO BAG

FIND IN STORE




FREE FAST SHIPPING ON ALL ORDERS

g

FIND IN STORE

FREE FAST SHIPPING ON ALL ORDERS

Complete The Look

Baby Boy
Organic Cotton 5-Piece Gift Set
$65.00

ADD TO BAG



Stretch Chino Short

$29.50

You May Also Like

Organic Cotton Footed Coverall
$45.00

Bear-Print Organic Cotton Shortall Striped Organic Cotton Footed
$39.50 Coverall
$45.00




From gift boxing to free shipping and returns,

we are happy to help make the art of gift-giving

an effortless and enjoyable experience

EXPLORE NOW

COMPANY

About Us

Careers

World of RL

Protecting Our Brands

Global Citizenship & Sustainability
Commitment to Racial Equity
COVID-19 Updates

Find a Store

FOR

ACCOUNT

My Account

Create Account
Check Order Status
Order History

Returns & Exchanges

BABY / BEAR-PRINT ORGANIC COTTON BODYSUIT /

CUSTOMER ASSISTANCE

Live Chat

Customer Support

Shipping & Handling

Extended Holiday Return Policy
Satisfaction Guarantee

Gift Cards

Mobile Marketing

Sitemap

SIGN UP FOR EMAILS

ENTER EMAIL ADDRESS SUBMIT

Click here to read Ralph Lauren's privacy notice.
Or gontact us



Download the Ralph Lauren App

Company Information Terms of Use I Privacy Notice | UK and California Transparency Act | Do Not Sell My Personal Information

© COPYRIGHT 2022 RALPH LAUREN MEDIA LLC



https:/'www.gap.com/browse/category.do?cid=1167927&nav=meganav%3AWomen%3ACategories%3AHoodies#pageld=0&department=136

Y

OLD NAVY

GIFTS

Jeans
Dresses
Show All ~
68 items CLEAR FILTERS
QIN-STORE PICKUP OFF

BANANA REPUBLIC

NEW WOMEN

Women / Hoodies

Just Arrived
New Arrivals
The Gift Shop
The Party Shop

The Fall Edit

Categories

Shop All Styles

Change Store

Department

Size

@ ATHLETA

MATERNITY

@ veczvone

Flash Sale

MEN TEEN

Women X

Vintage Soft Hi-Low Hoodie
$59.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

L

FREE SHIPPING ON $50+ FOR REWARDS MEMBERS SIGN IN OR JOIN DETAILS

GIRLS BOYS

HOODIES

Vintage Soft Hi-Low Hoodie

$69 .95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

TODDLER

BABY

JEANS

Gap x Smiley® Vintage Soft Hi-Lo
Hoodie

$50.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

£ K

40% OFF YOUR PURCHASE CODE FLASH + EXTRA 10% OFF CODE GAPDEAL

SALE

at 02:21:34, 10/18/2022

Sign In
Your Account

FIND A GAP GOOD GIFT
STORE REWARDS CARD
FACTORY Search: Pajamas nQ
SORTBY~

e

Vintage Soft Classic Full-Zip Hoodie
$59.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL



Color
The Party Shop
The Fall Edit
Categories
Shop All Styles
Jeans

Dresses

Show All ~

68 items CLEAR FILTERS

QIN-STORE PICKUP
Change Store

Department
Size

Color

Price

Sleeve Lq_ngth

Shop All Styles

Jeans
Dresses
Show All ~
68 items CLEAR FILTERS

QIN-STORE PICKUP
Change Store

G S

oA &

P
& @

Gap Arch Logo Hoodie Vintage Soft Classic Full-Zip Hoodie Gap Arch Logo Hoodie Vintage Soft Classic Full-Zip Hoodie
$49 95 $50.95 $49.95 $59.95
Featured Style! Price As Marked Extra 40% + 10% Off With Codes Featured Style! Price As Marked Featured Style! Price As Marked

FLASH & GAPDEAL

£
Gap Arch Logo Hoodie Gap Arch Logo Hoodie Vintage Soft Hi-Low Hoodie Vintage Soft Classic Full-Zip Hoodie
$49 95 $49.95 $59.95 $59.95
Extra 40% + 10% Off With Codes Extra 40% + 10% Off With Codes Extra 40% + 10% Off With Codes Extra 40% + 10% Off With Codes
FLASH & GAPDEAL FLASH & GAPDEAL FLASH & GAPDEAL FLASH & GAPDEAL

4




wepaunent

Size

Color

Price

Sleeve Length

Neckline

Adult Gap x Disney Logo Hoodie
$64.00

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Vintage Soft Classic Full-Zip Hoodie
$59.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Velour Full-Zip Hoodie

$69.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Organic Cotton Blend Mini Gap Logo

Hoodie

$64.00

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL



https:/'www.gap.com/bro h do?search at 02:23:56, 10/18/2022

OLDNAVY BANANA REPUBLIC ~ @ ATHLETA @ veszvone FREE SHIPPING ON $50+ FOR REWARDS MEMBERS SIGN IN OR JOIN DETAI Sign In

Your Account™

Flash Sale  40% OFF YOUR PURCHASE CODE FLASH + EXTRA 10% OFF CODE GAPDEAL

FIND A GAP GOOD GIFT

STORE REWARDS CARD
[:Al] GIFTS NEW WOMEN MATERNITY MEN TEEN GIRLS BOYS TODDLER BABY JEANS SALE FACTORY Seateh: = nQ

109 items Search results for: "hats"

SORTBY
Department ~

O Women
(D Men
() airls

LNy

C) Boys

() Baby Girs

C) Baby Boys Q Q

O Gender Neutral

Organic Cotton Beanie 100% Organic Cotton Washed Baseball  Kids Cable-Knit Pom Beanie Wool Blend Baseball Hat
$24.95 Hat $29.95 $29.95
Color ~ Extra 40% + 10% Off With Codes $24.95 Exclusive Deal! Become a Rewards Extra 40% + 10% Off With Codes
FLASH & GAPDEAL $16.99 - $24.95 Member to Save More 2014 Or 30%  FLASH & GAPDEAL
Extra 40% + 10% Off With Codes o
Price I FLASH & GAPDEAL

Brand ~

Price ~




() Women Q
() Men
() oirs ® LA

Corduroy Bucket Hat

$34.95

X
C/ Bays Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%

i Off
C Baby Girls

Baby Boys

O

O Gender Neutral

Color v

Price ~

Brand v P
Faux-Leather Bucket Hat

—~ $34.95

) Women Featured Style! Price As Marked

()w Men

() oirs
C) Boys

() Baby Girls

TN e

Kids Snow Trapper Hat

$34.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
off

Baby Brannan Bear Beanie

$19.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Kids Organic Cotton Happy Stripe Beanie  Organic Cotton Waffle-Knit Beanie
$19.95 $24.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%

Off
200 i
Toddler Cable-Knit Pom Beanie Kids 100% Organic Cotton Gap Logo
$29 95 Baseball Hat
Exclusive Deal! Become a Rewards $49.05
$16.99

Member to Save More \u2014 Or 30%
Off

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off




\__) papy poys

O Gender Neutral

r ) rl r)

Color ~
Price v ®0 08 G NN @ @
Baby Solid Beanie Baby Sherpa-Lined Bear Beanie Wide Brim Straw Hat Organic Cotton Happy Stripe Beanie
Brand o M $24.95 §46.05 $20.05
Extra 40% + 10% Off With Codes Extra 40% + 10% Off With Codes $29.99 - $34.99 Extra 40% + 10% Off With Codes
FLASH & GAPDEAL FLASH & GAPDEAL Extra 40% + 10% Off With Codes FLASH & GAPDEAL
FLASH & GAPDEAL
O Women
() Men
) Gi
) Girls .
O Boys
() Baby Girls G G
C) Baby Boys
Gender Neutral
O Toddler Organic Dino Beanie Toddler Snow Trapper Hat Toddler Bear Trapper Hat Kids Recycled Pom Beanie
$19.95 $34.95 $29.95 $29.95
Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30%
Off Off Off Off
Color v
Price v

Brand ~




OO0 00000

SECRTRSRSE PR

Women

Men

Girls

Boys

Baby Girls

Baby Boys

Gender Neutral

Women

Men

Girls

Boys

Baby Girls

Baby Boys

Gender Neutral

-l

) ) (e

®e “QQ @
Straw Fedora Kids Qrganic Cotton Waffle-Knit Beanie Gap Logo Bucket Hat Kids Confetti Pom Beanie
$19.95 $26.95 $29.95
$14.97 - $34.99 Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards
Final Sale Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30%
Off Off Off

2 1

~

~
Plaid Baseball Hat Toddler Double Pom Leopard Beanie Kids Organic Cotton Beanie Toddler Colorblock Pom Beanie
$29.95 $20.95 $19.95 $29.95
Extra 40% + 10% Off With Codes Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards
FLASH & GAPDEAL Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30% Member to Save More u2014 Or 30%

Off Off off




Color
Price

Brand

P
( ) Women
Nes

A

@) Men

N @i
@) Girls

C) Boys

Baby Girls

C) Baby Boys

C) Gender Neutral

Color
Price

Brand

!
@) Women

v e @ #

Toddler Organic Cotton Cat Beanie GapKids | Star Wars™ Pom Beanie

v $19.95 $34.95
Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30%
Off Off

L]

v ‘

Kids 100% Organic Cotton Bucket Hat Baby Eyelet Bucket Hat

$24.95 $24-95
$9.99 $5.97
Extra 40% + 10% Off With Codes Final Sale
FLASH & GAPDEAL

9

Baby Sherpa Bucket Hat

$26.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

[~
Toddler 100% Organic Cotton Reversible
Bucket Hat
$24-95
$12.99
Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Toddler Organic Cotton Beanie
$19.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Get started free

-

Baby Happy Stripe Beanie
$24.95
Exclusive Deal! Become a Rewards

Member to Save More \u2014 Or 30%
off



e
P Men

-
N ai
) Girls .
=N
) Boys
() Baby Girls
() Baby Boys ] v e e
Kids Textured Pom Beanie Kids Corduroy Baseball Hat Floppy Straw Hat GapKids | DC™ 100% Organic Cotton
Gender Neutral $29.95 $49-95 $49.95 Batman Baseball Hat
Exclusive Deal! Become a Rewards $16.99 - $19.95 $34.99 $19.95
Member to Save More \u2014 Or 30% Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards $14.99
off Member to Save More \u2014 Or 30%  Member to Save More \u2014 Or 30%  Exclusive Deal! Become a Rewards
off off Member to Save More \u2014 Or 30%
off
Color ~
Price b4

) | ‘
N
) Women

() Men Q Q

N
) Girls n
o0 e ® &

%

(/) Boys Kids 100% Organic Cotton Baseball Hat babyGap | DC™ Interactive Hat Baby Leopard Print Beanie Gap x Smiley® Baby Beanie
$19.95 $20.95 $24.95 $24.95
~ v Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards

(/‘ Baby Girls Member to Save More \u2014 Or 30% gfef!’ﬁba to Save More 12014 0r30%  Member to Save More \u2014 Or 30%  Member to Save More lu2014 Or 30%

= off off off

Q) Baby Boys

( ) Gender Neutral 3 b

. )



Color

Price

Brand

Women

Men

Girls

Boys

Baby Girls

Baby Boys

OO 000 0CO0

Gender Neutral

Color
Price

Brand

O Women
O Men

N airle

Kids Checkered Pom Beanie

$29 95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

M
il

Toddler Recycled Double Pom Beanie
$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Toddler Double Pom Beanie

$29 95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Toddler Gap Logo Baseball Hat
$16-95
$3.99

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

o

babyGap | Sesame Street Pom Beanie
$34 95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Kids Floppy Straw Hat
$34-95

$24 99

Exclusive Deal! Become a Rewards
Member to Save More 1u2014 Or 30%
Off

Baby First Favorite Bear Hat

$9.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

)
Toddler Yeti Trapper Hat

$24.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
off



LN

C) Boys

() Baby Girls
C) Baby Boys

O Gender Neutral

Color
Price

Brand

Women

(\‘ Men
() cirls
C) Boys

Baby Girls

Gender Neutral

O
C) Baby Boys
@

Color

Price

>
&

Print Bucket Hat

$26-95

$14.99 - $19.99

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
off

R
r)

Toddler Unicorn Trapper Hat

$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

0\

Baby Tie-Dye Beanie

$24 .95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

)

Toddler 100% Organic Cotton Washed
Baseball Hat

$19.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Bucket Hat
$24.95
$16.99 - $24.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Baby 100% Recycled Sherpa-Lined
Bucket Hat

$24.95

Exclusive Deal! Become a Rewards
Member to Save More 1u2014 Or 30%
Off

Kids 100% Organic Cotton Washed
Baseball Hat

$19.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Toddler 100% Organic Cotton Washed
Baseball Hat

$19.95

Exclusive Deal! Become a Rewards
Member to Save More Or 30% Off



Brand

( ) Women
() Men

() Girls

)
N

Boys

e
A

Baby Girls
C) Baby Boys

C\w Gender Neutral

Color
Price

Brand

i

w\) Women
P

@) Men
() eirs

L

C) Boys

Toddler 100% Organic Cotton Gap Logo
Baseball Hat
$19.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
off

Kids 100% Organic Cotton Bucket Hat
$24.95

$16.99

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

)

Kids 100% Organic Cotton Reversible
Bucket Hat

$24.95

$16.99 - $19.99

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

GAP

AP

Toddler Gap Logo Bucket Hat

$19.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Toddler Gap Logo Bucket Hat Kids 100% Organic Cotton Reversible
$19.95 Bucket Hat

Exclusive Deal! Become a Rewards $24 05

Member to Save More w2014 Or 30% $9.99 - $19.99

on Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

@ @
Packable Straw Hat Kids Trucker Hat
$30.95 $49.05
$29.99 $14.99

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

BAY




() Baby Girls

(h) Baby Boys

C) Gender Neutral r r (o (®

¢ L J ® i

Color v babyGap | Marvel Interactive Hat babyGap | Marvel Spiderman Trapper Kids Gap Logo Bucket Hat Kids Gap Logo Bucket Hat
$29.95 Hat $19 95 $19.95
Exclusive Deal! Become a Rewards $39.95 Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards
Price = Member to Save More \u2014 Or 30% Exclusive Deal! Become a Rewards Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30%
an Member to Save More \u2014 Or 30% L o
Off
Brand 4

() Women A
() Men
() cirs

N
P - (o

Boys Q

() Baby Girls PY R e

(‘) Baby Boys Corduroy Baseball Hat Toddler 100% Organic Cotion Reversible  Shine Pom-Pom Beanie Kids Plaid Pom Beanie
e $29.95 Bucket Hat $34.95 $24.95
$19.99 $24.95 Extra 40% + 10% Off With Codes Exclusive Deal! Become a Rewards

Gender Neutral $19.99 FLASH & GAPDEAL Member to Save More \u2014 Or 30%
Off

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Color v
Price ~

Brand ~
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7
@) Men

N @i
() Girls

A

C) Boys

Baby Girls

N

) Baby Boys

C) Gender Neutral

Color
Price

Brand

N
() Women

N
@) Men

() Girls

C) Boys

() Baby Girls

LR OO0

&

Toddler Fair Isle Pom Beanie
$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Toddler Camo Pom Beanie
$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%

Off

Kids Plaid Pom Beanie

$29 95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

4

Toddler Checkered Pom Beanie
$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

babyGap | Disney Mickey Mouse Pom
Beanie

$34.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

babyGap | Disney Minnie Mouse Pom
Beanie

$34.95

Exclusive Deal! Become a Rewards
Member to Save More Or 30% Off

Toddler Shiny Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

i

©

babyGap | Sesame Street Pom Beanie
$34.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
off




O Baby Boys

O Gender Neutral

Color
Price

Brand

Women
Men

Girls

Boys

Baby Girls
Baby Boys

Gender Neutral

OO0 00000

Color

Price

Brand

Toddler Fair Isle Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More Or 30% Off

r

Gap % Smiley® Toddler Organic Cotton
Beanie

$24.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

@

Toddler Double Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

)

Baby Bear Beanie

$19.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

(o

babyGap | Star Wars™ Grogu™ Pom
Pom Beanie

$34.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Y
£ )

Kids Checkered Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Kids Shiny Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

ry

Gap x Smiley® Kids Organic Cotton
Beanie

$24.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off




Women

O

Men

O

Girls

C) Boys
() Baby Girls
O

O

Baby Boys

O Gender Neutral

Price

Brand

O Women
(D Men
() airls

Boys

O O

Baby Girls

C) Baby Boys

N Gandar Nantral

Kids Pom Beanie

$20.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Toddler Organic Cotton Beanie

$19.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

e o

Pom-Pom Fair Isle Beanie

$34.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Kids Checkered Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

Toddler Textured Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More 1u2014 Or 30%
Off

r
¢

Kids Fair Isle Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More Or 30% Off

Toddler Marled Double Pom Beanie
$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off

- %
@

Kids Colorblock Pom Beanie

$29.95

Exclusive Deal! Become a Rewards
Member to Save More \u2014 Or 30%
Off




N e rai

Color ~ Q Q L‘B Q

Price v @ L ®

Kids Heart Pom Beanie Gap = Smiley® Beanie Kids Camo Pom Beanie GapKids | Star Wars™ R2D2 Beanie
Brand ~ $29.95 $29.95 $29.95 $20.95

Exclusive Deal! Become a Rewards Extra 40% + 10% Off With Codes Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards

Member to Save More \u2014 Or 30% FLASH & GAPDEAL Member to Save More u2014 Or 30% g;m ber to Save More \u2014 Or 30%

Off Off

() women
() Men

() oirs

() Boys

() Baby Girls
() Baby Boys

O Gender Neutral

@ @ ® @

Kids Fair Isle Pom Beanie Kids Marled Pom Beanie Kids Fair Isle Pom Beanie Toddler Organic Cotton Happy Stripe
$29 95 $29 95 $29 95 Pom Beanie
Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards Exclusive Deal! Become a Rewards $29 95
Member to Save More \u2014 Or 30% Member to Save More \u2014 Or 30% Member to Save More 2014 Or 30% Exclusive Deal! Become a Rewards
off off off Member to Save More Or 30% Off
Color ~
Price e
Brand e
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Baby 100% Organic Cotton First Favorite
Beanie (3-Pack)

$24.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

FLASH SALE! 40% OFF YOUR PURCHASE + EXTRA 10%

Enter your email address

SIGN UP FOR EMAIL & GET 25% OFF*

*VALID FOR FIRST-TIME REGISTRANTS ONLY & APPLIES TO REG. PRICE ITEMS
ONLY. PRIVACY POLICY

BUY ONLINE, PICK UP IN STORE, OR CURBSIDE. LEARN MORE -

4 BRANDS 1 EASY CHECKOUT. REWARDS MEMBERS get FREE SHIPPING on all orders $50+ Sign In or Join oemus

= DINVANUO Lné?QJIIIF—LUIR\JU 1. El ISTREED, NII_QPA}?J\J lVII_IGL’}EIG\;\_Jne?IqFI\_MAEII-I\I‘? rnNo Ul an \.’){G\é%m\}q"—lggﬁ Ul Uil vcias

ABOUT US CUSTOMER SUPPORT GAP GOOD REWARDS WAYS TO SHOP
Careers Store Locator My Points And Rewards Get the App
Sustainability Customer Service Explore Benefits Gap Good Rewards
Gap for Good Shipping Pay Credit Card Bill Apple Pay
Gap News Returns Activate Credit Card Afterpay
Track Your Order Join Gap Good Rewards — it's Free PayPal
1.800.427.7895 or Apply Now for a Credit Card Giftcards

© 2022 THE GAP, INC. | PRIVACY POLICY | Do Not Sell My Info | INTEREST BASED ADS | YOUR CALIFORNIA PRIVACY
RIGHTS | CALIFORNIA TRANSPARENCY IN SUPPLY CHAINS ACT | TERMS OF USE | CAREERS | SUSTAINABILITY | ABOUT GAP INC.



AMERICANS WITH DISABILITIES ACT | GAP INC. POLICIES




https:/'www.gap.com/browse/category.do?cid=7 189&nav=meganav% 3ABaby% 3ABaby%20Girl%200%20t0%2024m%3ABodysuits %20%26 %20 Tops#pageld=0&department=165

GAP

GIFTS

OLD NAVY BANANA REPUBLIC @ ATHLETA ]
Flash Sale
NEW WOMEN MATERNITY MEN TEEN
Baby / Bodysuits & Tops
Baby Girls X

Just Arrived

New Arrivals for Her
New Arrivals for Him
Newborn First Favorites
The Party Shop

The Gift Shop

The Matching Shop

Everything Cozy

Show All v

78 items CLEAR FILTERS

QIN-STORE PICKUP
@ Store unavailable for Curbside Pickup
TYSONS CORNER CENTER

OFF

Department v

The Matching Shop

Everything Cozy

*
&
¢ # 3
’g‘
4
4

LA
| e

@—4

babyGap | Disney 100% Organic Cotton
Mix and Match Minnie Mouse Bodysuit
$19.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

PPING ON $50+ FOR REWARDS MEMBERS SIGN IN OR JOIN DETA!

GIRLS BOYS TODDLER

BODYSUITS & TOPS

Baby Lace Bodysuit (3-Pack)
$39-95

$29.99

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

40% OFF YOUR PURCHASE CODE FLASH + EXTRA 10% OFF CODE GAPDEAL

BABY JEANS SALE

Baby 100% Organic Cotton Mix & Match
Dinosaur Bodysuit (3-Pack)

$34.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

at 02:28:42, 10/18/2022

Sign In
Your Account’

FIND A
STORE

RACTORY Search: Pants

GAP GOCD
REWARDS

GIFT
CARD

nQ

SORTBY~

Baby 100% Organic Cotton Mix and
Match Ruffle Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL



Show All ~

78 items CLEAR FILTERS
QIN-STORE PICKUP OFF
@ Store unavailable for Curbside Pickup
TYSONS CORNER CENTER
Department v
Style v
Size v
Color v
Price v

The Matching Shop

Everything Cozy

Show All v
78 items CLEAR FILTERS
QIN-STORE PICKUP OFF
@ Store unavailable for Curbside Pickup
TYSONS CORNER CENTER
Department v
Style v

Size v

(&)

Baby 100% Organic Cotton Mix and
Match Puff Sleeve Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Baby 100% Organic Cotton Mix & Match
Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Baby 100% Organic Cotton Mix and
Match Printed Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Baby First Favorite Bodysuit (3-Pack)
34.95

Extra 40% + 10% Off With Codes

FLASH & GAPDEAL

Baby 100% Organic Cotton Mix and
Match Printed Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

e
=
e
=
e

Baby 100% Organic Cotton Mix and
Match Graphic Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

®

Baby 100% Organic Cotton Mix and
Match Graphic Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL

Baby 100% Organic Cotton Mix and
Match Printed Bodysuit

$16.95

Extra 40% + 10% Off With Codes
FLASH & GAPDEAL




Color v \ /
N=—rrd

Price v

I

Baby 100% Organic Cotton Mix and Babv 100% Oraanic Cotton Pocket T- Baby 100% Organic Cotton Mix and babvGa | Friends Graphic Bodvsuit



hitps www toryburch h/2g=t. . productClass&prefyi=Tops+%26+Shirts
at02:33:20, 10/18/2022

MOST-WANTED HANDBAGS SHOP NOW.

© stores  Ship to: United States $ @ Q search R signin Q[

NEW  HANDBAGS ~ SHOES  READY-TO-WEAR  ACCESSORIES  JEWELRY ~ GIFTS HOME  TORY SPORT  SALE  EMPOWERING WOMEN

RESULTS FOR "T-SHIRT"

Category v Type: Tops & Shirts v Style v Size v Color v Material v Length v Occasion v Activity v Clear All Sort v

<

Love 15
<
UNIVERSAL

Embrace Ambition T-Shirt Logo T-Shirt Love is Universal T-Shirt Lollipops T-Shirt



& (

Loa Checker T-Shirt Bloom Guioyre T-Shirt Lettuce Be T-Shirt Checkerboard T-Shirt
$248 $110 328 §220 §198 599

Best Saller




Jelly Mold T-Shirt Heart Patch T-Shirt

Flower Stencil T-Shirt Dress Lace-Up T-Shirt
$208 8328 $308 5108
Best Seller

VIEW ALL RESULTS

TORY SPORT
p—
-4
Chevron Graphic T-Shirt Oversized Long-Sleeve T-Shirt Lips T-Shirt Tempo Chevron T-Shirt
128 $158 $128 B

Qv e @~

New Markdown



Vintage Graphic Long-Sleeve Tee Graphic Logo Patch T-Shirt
$148 s
New Markdown

FOR A LIMITED TIME: TAKE 15% OFF

Your first Tory Burch purchase of $200 or more, online or in boutiques, when you create an account and join our list. Exclusions apply.

HELP SHOP. ABOUT TORY BURCH FOLLOW US

Client Services Find a Store About Us Instagram



Contact Us
Returns & Exchanges
Track Your Order
Shipping & Delivery
Accessibility Help

© 2004 - 2022 River Light V, L.P.

Gift Services,
Store Services
Gift Cards

Virtual Experience

Careers

Tory Burch Foundation

Tory Daily

TORY BURCH FOUNDATION

The Tory Burch Foundation advances women's empowerment and entrepreneurship.

We want to help women fearlessly follow their dreams.

#EmbraceAm|

Privacy Policy

Do Not Sell My Personal Information

TikTok
Facebook
Twitter
Pinterest
Tumblr
YouTube
LinkedIn

Corporate Responsibility

Torms of Use

Site Map






LIMITED-EDITION WINTER CAPSULE COLLECTION SHOP NOW
©stores  Ship to: United States $

NEW  HANDBAGS  SHOES

READY-TO-WEAR  ACCESSORIES

at02:34:24, 10/18/2022
Q search R Signin Q[
JEWEIRY  GIFTS  HOME  TORY SPORT  SALE  EMPOWERING WOMEN
SCARVES, HATS & GLOVES
Type v Color v Material v Sort v
~

Bouclé Baseball Cap

T Monogram Baseball Cap

=

Bouclé Short Brim Bucket Hat

Double-Sided Felt Bucket Hat



Bouclé Baseball Cap T Monogram Baseball Cap Bouclé Short Brim Bucket Hat Double-Sided Felt Bucket Hat
$198 $198 $248 $228
Winter Capsule Collection @e Winter Capsule Collection

Veronica Reversible Short-Brim Bucket Hat Short-Brim T Monogram Bucket Hat Double-Faced Hat Striped Hat
$178 s228 s18 stn
@®e




g

Aprés Ski Hat T Monogram Embroidered Bucket Hat T Monogram Reversible Bucket Hat T Monogram Reversible Bucket Hat
$128 $328 $248 $248

Winter Capsule Collection

T Monogram Reversible Bucket Hat T Monogram Reversible Bucket Hat T Monogram Lampshade Hat Straw Crochet Short-Brim Bucket Hat
$268 $268 $308 $278




Garden Rose Mixed-Material Bucket Hat
$228

Color Block Logo Oversized Double-Sided Silk Square Scarf
$928

Straw Hat with Tie
$248

Logo Link Silk Square Scarf
$198

AA8

Straw Hat with Tie
$248

3D T Monogram Double-Sided Silk Square Scarf
$248

Aprés Ski Scarf
$178

Winter Capsule Collection

T Monogram Silk Square Scarf
$228
Sold Out Online



Collection Details +

Accessories / Scarves, Hats & Gloves

FOR A LIMITED TIME: TAKE 15% OFF

Your first Tory Burch purchase of $200 or more, online or in boutiques, when you create an account and join our list. Exclusions apply.

HELP sHoP ABOUT TORY BURCH foLLow us
Client Services Find a Store About Us. Instagram
Contact Us Gift Services, Careers TikTok
Returns & Exchanges Store Services Tory Burch Foundation Facebook
Track Your Order Gift Cards Tory Daily Twitter
Shipping & Delivery Virtual Experience Pinterest
Accessibility Help Tumblr
YouTube

LinkedIn



TORY BURCH FOUNDATION

The Tory Burch Foundation advances women's empowerment and entrepreneurship.

We want to help women fearlessly follow their dreams.

#EmbraceAmbition

© 2004 - 2022 River Light V, LP. Privacy Policy Do Not Sell My Personal Information  Corporate Responsibility ~ Terms of Use  Site Map






©stores  Ship to: United States $

o EEE

NEW

HANDBAGS

SHOES

COMPLIMENTARY MINI TOTE WITH YOUR PURCHASE OF $375+ DETAILS

READY-TO-WEAR

ACCESSORIES

®

JEWELRY

GIFTS

HOME

TORY SPORT

Q search R Signin

SALE  EMPOWERING WOMEN

CASHMERE-BLEND HOODIE <

$598 $299

Hok kK K 4

©

Color Shadow Gray Melange

Select Size L

Size Guide

DD TO BAG

| FIND IN STORE

|

Complimentary standard shipping, returns & gift wrap

8 SHOPRUNNER Free shipping & free returns
Leam Wore | Sign In

The Fall 2021 collection focuses on timeless pieces that
are grounded in the reality of how women want to dress.
It starts with the idea of seasonless dressing and layers,
the foundation of wardrobes women will reimagine in
their own way. Our cashmere-blend hoodie is an elevated
take on a casual classic. It's super-soft, with a boxy

at 02:36:02, 10/18/2022



silhouette, roomy hood and ribbed waist. The cozy knit
looks great with the season's relaxed sailor and cargo

pants.

* Model is 5'11" (180 cm) and is wearing a US size XS
= 90% wool, 10% cashmere

See More
YOU MAY ALSO LIKE
°
Contrast Trim Cardigan Ribbed Dolman Sleeve Sweater Dip-Dye Cashmere Shrug Sheer Picnic Plaid Boyfriend Cardigan
o e o

STYLED WITH



T Monogram Case for AirPods Good Luck Trainer

Cashmere Turtleneck
$148 $278

598 5239
) Sold Out Online
Top Rated
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Printed Face Mask, Set of 5
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REVIEWS

Join the conversation Write A Review

Overall Rating sk sk sk ke ok 575

Sort by v

ok ko k Soft and cozy

"This sweater is well made. Tappy that it’s not a flimsy sweater. This is nk and I

love the small logo on the corner.”
Posted by ddb913 | Contest Entry | Incentivized Review

From Philadelphia

Report Inappropriate Content

ok ok ok k Extreme quality

inter phrase or keyword SEARGH REVIEWS

Octaber 1, 2022

Share This Review Leave A Comment

July 20,2022
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"The fit was a little

butstill true to size! The quality of the sweater is superb! Nice and

think and feels great on my skin. Love the hood!"
Posted by Rain | Contest Entry Incentivized Review

From NG

Report Inappropriate Content

Love love!

"Love this top. The length is great and 1 love the weight of the fabri

. Took a casual style and

juxtaposed it with a Lux fabric. Perfect. I'm purchasing the other color.

Twearas

ze small-medium and I got a size small. I still get the oversized fit within reason”

Posted by AmLin | C

ntesc Ky Incentivized Review

From Austin, Tx

Report Inappropriate Content

super warm and soft hooded sweater

"Love the feel of this plush, heavy-weight hooded sweater. It's soft and warm, perfect for
below-zero days here in the Northern Plains. I purchased the cream color, a very soft, flattering

shade. Could be worn instead of a jacket in many climates."

Posted by Momifallerades  Contest Enery “Top 25 Contributor | Incentivized Review

From Minnesota

Share This Review Leave A Comment

e 11,2022

Share This Review Leave A Comment

October 4, 2021



e This Review Leave A C
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FOR A LIMITED TIME: TAKE 15% OFF

Your first Tory Burch purchase of $200 or more, online or in boutiques, when you create an account and join our list. Exclusions apply.

SIGN UP

HELP sop ABOUT TORY BURCH foLLOW US
Client Services Find a Store About Us Instagram
Contact Us. Gift Services Careers TikTok
Returns & Exchanges Store Services Tory Burch Foundation Facebook
Track Your Order Gift Cards Tory Daily Twitter
Shipping & Delivery Virtual Experience Pinterest
Accessibility Help Tumblr
YouTube

LinkedIn



TORY BURCH FOUNDATION

The Tory Burch Foundation advances women's empowerment and entrepreneurship.

We want to help women fearlessly follow their dreams.

#EmbraceAmbition
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United States Patent and Trademark Office (USPTO)
USPTO OFFICIAL NOTICE

Office Action (Official Letter) hasissued
on October 21, 2022 for
U.S. Trademark Application Serial No. 97208978

A USPTO examining attorney has reviewed your trademark application and issued an Office
action. Y ou must respond to this Office action in order to avoid your application
abandoning. Follow the steps below.

(1) Read the Office action. Thisemail isNOT the Office action.

(2) Respond to the Office action by the deadline using the Trademark Electronic Application
System (TEAS). Y our response must be received by the USPTO on or before 11:59 p.m.
Eastern Time of the last day of the response period. Otherwise, your application will be
abandoned. See the Office action itself regarding how to respond.

(3) Direct general questions about using USPTO electronic forms, the USPTO website, the
application process, the status of your application, and whether there are outstanding deadlines
to the Trademark Assistance Center (TAC).

After reading the Office action, address any question(s) regarding the specific content to the
USPTO examining attorney identified in the Office action.

GENERAL GUIDANCE

» Check the status of your application periodically in the Trademark Status &
Document Retrieval (TSDR) database to avoid missing critical deadlines.

» Update your correspondence email addressto ensure you receive important USPTO
notices about your application.

» Beware of trademark-related scams. Protect yourself from people and companies that
may try to take financial advantage of you. Private companies may call you and pretend
to be the USPTO or may send you communications that resemble official USPTO
documentsto trick you. We will never request your credit card number or social security
number over the phone. And all official USPTO correspondence will only be emailed
from the domain “ @uspto.gov.” Verify the correspondence originated from us by using
your Serial Number in our database, TSDR, to confirm that it appears under the
“Documents’ tab, or contact the Trademark Assistance Center.



http://tsdr.uspto.gov/documentviewer?caseId=sn97208978&docId=NFIN20221021
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/trademark
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks-application-process/check-status-view-documents
http://tsdr.uspto.gov/documentviewer?caseId=sn97208978&docId=NFIN20221021
http://tsdr.uspto.gov/documentviewer?caseId=sn97208978&docId=NFIN20221021
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks/protect/scam-awareness
http://tsdr.uspto.gov/documentviewer?caseId=sn97208978&docId=NFIN20221021
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center

» HiringaU.S-licensed attorney. If you do not have an attorney and are not required to
have one under the trademark rules, we encourage you to hire aU.S.-licensed attorney
speciaizing in trademark law to help guide you through the registration process. The
USPTO examining attorney is not your attorney and cannot give you legal advice, but
rather works for and represents the USPTO in trademark matters.



https://www.uspto.gov/trademarks/basics/why-hire-private-trademark-attorney

